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Marketing Analyst
JOB SUMMARY:

Provides research, material, and ideas to develop and achieve the objectives for the company's product or service marketing segments.

JOB TYPE:
Position could be appropriate for a part-time role, paid internship or full-time opportunity.
POSSIBLE FUNCTIONS:

1. Market analysis:  Analyzes and defines the market for division product growth within the assigned product market segment.  Maintains a served-market analysis defining the total market, company market share, competitor market share, and available market share by product market.

2. Forecast:  Provides the data to prepare, update, and control forecasts covering projected new-business sales, bookings, proposal activity/costs, and investment requirements by customer and program.

3. Marketing and business planning:  Develops marketing plans, business plans, sales strategies, and action plans for identified targets of opportunity that clearly define objectives, goals, win strategies, schedules, and action assignments.

4. Deliverables: Works with the rest of the marketing team to develop and execute marketing deliverables to generate brand awareness and sales for the company.
SUGGESTED EDUCATION, EXPERIENCE, AND SKILLS:
1. Education: Four year degree program in marketing and/or  management

2. Skills: excellent communication and interpersonal skills, demonstrated ability to coordinate a high level of activity under a variety of conditions and constraints.
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